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Berman Leadership Development Brand
Guidelines

Ensuring Consistency and Excellence

Berman Leadership Development (BLD) has established itself as a beacon of leadership
training and development. To maintain and enhance our brand's integrity, it is essential to
adhere to specific guidelines. These guidelines are designed to ensure that all
communications, marketing materials, and representations of BLD are consistent,
professional, and reflective of our core values.

Brand Essence

Our brand essence is the heart of BLD and embodies our mission, vision, and values. It is
what sets us apart and drives our commitment to excellence.

Mission
To empower individuals and organizations to reach their highest potential through
innovative leadership development programs.

Vision
To be the leading provider of transformative leadership development solutions worldwide.

Values

e Integrity: Upholding the highest standards of honesty and ethical behavior.

e Excellence: Striving for superior quality in everything we do.

e Innovation: Embracing creativity and new ideas to drive progress.

e Collaboration: Fostering teamwork and partnerships to achieve common goals.
e Empowerment: Enabling individuals to take charge of their own growth and

development.
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Visual Identity

Our visual identity is a critical component of our brand. It encompasses our logo, color
palette, typography, and imagery. Consistent use of these elements helps to create a
cohesive and recognizable brand image.

Logo

The BLD logo is a symbol of our brand's strength and reliability. It should be used
consistently across all platforms and materials.

e Primary Logo: The primary logo consists of the BLD icon and the full brand name. It
should be used in all official communications and marketing materials.

e Secondary Logo: The secondary logo, which includes only the BLD icon, can be
used in instances where space is limited or where the full brand name has already
been established.

e Logo Colors: The logo should always be used in its approved colors. Do not alter the
colors or use unapproved variations.

e Clear Space: Ensure that there is sufficient clear space around the logo to maintain
its integrity and visibility. The minimum clear space should be equal to the height of
the "B" in the logo.

e Logo Misuse: Do not distort, rotate, or alter the logo in any way. It should not be used
in unapproved colors, patterns, or backgrounds that compromise its visibility.

Color Palette

Our color palette is designed to convey a sense of professionalism, trust, and innovation.
The primary colors are:

e BLD Blue: HEX #005BBB, RGB (0, 91, 187)

e BLD Gray: HEX #4B4B4B, RGB (75, 75, 75)

e BLD Light Gray: HEX #F2F2F2, RGB (242, 242, 242)
e BLD White: HEX #FFFFFF, RGB (255, 255, 255)

Typography
Typography plays a vital role in our brand identity. Our chosen typefaces reflect our
commitment to clarity and professionalism.
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e Primary Typeface: 'Helvetica Neue' is used for all headings and body text. It is clean,
modern, and highly legible.

e Secondary Typeface: 'Arial' can be used for digital materials and when 'Helvetica
Neue' is not available.

e Font Sizes: Consistent use of font sizes enhances readability and visual hierarchy.
Use larger sizes for headings and subheadings, and smaller sizes for body text.

Imagery

Imagery should reflect the essence of BLD and our commitment to leadership
development. Use high-quality, professional images that convey empowerment,
collaboration, and innovation.

e Style: Images should be bright, clear, and dynamic. Avoid using stock images that
feel generic or clichéd.

e Content: Select images that depict diverse groups of people engaged in leadership
activities, training sessions, and collaborative environments.

e Consistency: Ensure that allimages used across various platforms and materials
are consistent in style and quality.

Voice and Tone

Our voice and tone reflect our brand's personality and values. It is crucial to maintain a
consistent voice and tone in all communications to build trust and engagement with our
audience.

Voice
The BLD voice is:

e Professional: We communicate with authority and expertise.

e Encouraging: We inspire and motivate our audience.

o Clear: We use straightforward language that is easy to understand.

e Respectful: We value and respect diverse perspectives and experiences.

Tone

The tone of our communications may vary depending on the context but should always
align with our core values.
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e Formal: For official communications, reports, and presentations.
e Friendly: For social media, newsletters, and community engagement.
e Inspirational: For motivational content, speeches, and leadership training materials.

Content Guidelines

Content is a powerful tool for engaging our audience and conveying our message. ltis
essential to maintain high standards of quality and consistency in all content.

Messaging

Our messaging should always reflect our mission, vision, and values. It should be clear,
concise, and aligned with our brand essence.

Quality

All content should be well-researched, accurate, and free of errors. Use credible sources
and provide references where necessary.

Consistency

Ensure that content across all platforms and materials is consistent in style, tone, and
messaging. This includes website content, social media posts, marketing materials, and
internal communications.

Social Media Guidelines

Social media is a vital platform for engaging with our audience and building our brand. It is
essential to use these platforms effectively and responsibly.

Platforms

We maintain a presence on several social media platforms, including LinkedIn, Twitter,
Facebook, and Instagram. Each platform serves a different purpose and audience.

Content

Social media content should be engaging, relevant, and aligned with our brand values. Use
a mix of content types, including articles, videos, infographics, and interactive posts.
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Engagement

Engage with our audience by responding to comments, messages, and mentions in a timely
and respectful manner. Encourage conversations and build relationships with our
followers.

Best Practices

e Be Authentic: Share genuine content that reflects our brand's personality and
values.

e Be Consistent: Maintain a regular posting schedule and ensure consistency in style
and messaging.

e Be Respectful: Always interact with our audience in a respectful and professional
manner.

e Be Compliant: Follow all platform-specific guidelines and regulations, as well as any
relevant legal and ethical standards.

Internal Communications

Internal communications are crucial for fostering a positive organizational culture and
ensuring that all team members are aligned with our brand values.

Channels

We use several channels for internal communications, including email, intranet, team
meetings, and newsletters.

Content

Internal content should be informative, transparent, and aligned with our brand values.
Share updates on company news, projects, and achievements, as well as personal stories
and recognition.

Engagement

Encourage team members to share their thoughts, ideas, and feedback. Foster a culture of
open communication and collaboration.

By adhering to these brand guidelines, Berman Leadership Development can ensure a
consistent and professional brand image that reflects our core values and mission. These



) RN

-

guidelines should be reviewed and updated regularly to remain relevant and effective in
supporting our brand's growth and success.
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